
AD M QUARTERLY     WI NTER 2012

An interview with
David Freiburger

The King Has Returned!
by Motoman

Close Calls and Near Misses
by Art Fitzpatrick

Page 14

Page 10

Page 18



2   A D M  -  W i n t e r  2 0 1 2

QUARTERLY PUBLICATION - WINTER 2012

Editor in Chief JEFF WALKER
jeffw@theADM.org

Managing Editor JODEE HULSEBUS
jodeeh@theADM.org

Creative Director NEAL VON FLUE
info@vonfluestudio.com

Director of Photography NICHLAUS HULSEBUS
n.hulsebus@gmail.com

Contributing Writers
Wayne Singer

Motoman
Art Fitzpatrick
Shane Chase

Editorial comments and advertisting inquiries
can be addressed to: jeffw@theADM.org

ON THE COVER:
“Mattel’s Bone Shaker is in the house”

Photo by Nichlaus Hulsebus

The ADM Quarterly Newsletter is a publication 
of the Automobile Driving Museum.

610 Lairport Street, El Segundo CA 90245
Phone: 310-909-0950 Fax: 310-658-5264

Open Tuesday through Sunday 10AM - 4PM 
Rides on Sundays only till 3:30PM. 

Closed Mondays.
www.theADM.org

Printed in the U.S.A.

IN
 T

H
IS

 IS
S

U
E

:

You’re the Tops
by Wayne Singer   Pg. 6

Calendar of Events  Pg. 7

The King
Has Returned!
by Motoman   Pg. 10

An interview with
David Freiburger  Pg. 14

Close Calls and
Near Misses
by Art Fitzpatrick   Pg. 18

ADM’s Wish list  Pg. 22

Events Recap - Page 17 

Interested in advertising in the ADM Quaterly? 
Rates for each issue as follows:

$1,000 for a full-page
$500 for a ½ page
$250 for a ¼ page.

Contact Jeff Walker at jeffw@theADM.org
for more information.



3   A D M  -  W i n t e r  2 0 1 2

The Mayan's might be getting ready for the world to end, but the ADM is getting ready for an exciting 2012-and 
beyond! For the past three years, we have done a good job of reducing the amount of "I didn't even know there 
was a car museum in the South Bay" comments. 2012 will be the year that our museum becomes known as an 
international car enthusiast's destination location. This will be the year of Hot Rod, Hot Wheels, Cruise Nights 
and our founder, Stanley Zimmerman's 80th Birthday Gala. 

Look to see the completion of the Source Interlink Media's HOT ROD / CAR CRAFT Exhibit this year. The exhibit 
will include Editor-In-Chief David Freiburger’s personal collection of famous Hot Rods like the Crusher, the Super 
Bee and the F-Bomb.

At the time of writing this article, we are finalizing the agreement with Mattel to install a permanent Hot Wheels 
Exhibit that will include full size versions of their toy cars like the Twin-Mill and the Bone Shaker. Guests will have 
the rare opportunity to enjoy the Hot Wheels cars and memorabilia up close. 

2012 will continue our Hot Rod & Car Craft Magazine's CRUISE NIGHT kicking off Saturday, February 25th on 
El Segundo's Main Street. This year's CRUISE NIGHT will feature monthly special events such as: a speaking 
engagement by the renowned automotive artist Art Fitzpatrick, Cacklefest, Jeff Styles and the Pinstriping Circus 
plus more to be announced.

Also this year, we will celebrate the 80th Birthday of our founder Stanley Zimmerman. Festivities will include 
a gala dinner, carnival rides and games set up at the museum. The following day, Father’s Day, Stanley will be 
opening up the carnival for the residents of El Segundo as a thank you for supporting our museum. 

2012 brings new challenges and exciting opportunities to the museum. We will expand our vision and commit-
ment to making the ADM and the city of El Segundo an international automotive culture destination location. 
I encourage you to continue your support of our operations through subscriptions, advertising in the Quarterly, 
corporate sponsorship, donations and booking your corporate and private events at the ADM.

Best regards,

Jeff Walker
Executive Director

DIRECTOR’S MESSAGE



4   A D M  -  W i n t e r  2 0 1 2

The Strait of Hormuz is closed; mid-east oil is being blocked; Canadian oil is sold to China, because 
no pipeline to the US; South  American oil is being sold to Asia; Russian oil goes to Europe and yes, The 
US of A is starving for oil with prices reaching $20.00 per gallon on the black market. If you think it’s not 
possible, think again. In this climate of world tension and America failing to develop its own resources for 
oil independence, it could happen.

AHHHH, here comes the next revolution in the auto industry. An 
AIR CAR! That’s right, zero emission cars that use no gas, diesel or 
electric-just “compressed air”. Tata Motors of India has developed 
an engine that runs strictly on compressed air. They are scheduling a 
Smart Car size to be on the streets of India by August of 2012 cost-
ing between $8,000 to $10,000.

Where is our auto industry in developing such an engine? It seems 
this has been known for quite some time since they are a mere 7 
months away from putting an AIR CAR on the streets of India. 
Yes, India. Not the Good Old US of A. What do you think the oil 
industry and all the Middle Eastern nations are going to do to 
stop this? I am sure they have something planned to scuttle this 

concept, but perhaps not. Is it possible that in the deep dark recess of the Skunk Works, in a bunker 5 
stories underground, a group of American geniuses are building an AMERICAN version of the AIR CAR? 
Let’s hope so. Because giving $500 Million to Solyndra and others for green energy solar panels only to 
have them file bankruptcy in less than a year doesn’t seem to be the answer.

The AIR CAR sounds too-good to be true. 
Let’s wait and see this August what Tata 
Motors puts out. If they are out, I want the 
Automobile Driving Museum to have one 
for rides on Sunday. Now we can really 
draw crowds for Sunday rides.

Earl Rubenstein
Curator 

CURATOR’S MESSAGE

Tata Motor’s AIR CAR
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After Cruise PArty At:

115 Penn Street El Segundo, CA 90245  

2012 Cruise DAtes: 
Fridays 5-8PM at the ADM

Saturdays 1-5PM at the ADM

MAking it HAPPen:

March 30th 
April 27th

May 25th 
June 29th 

July 27th 
August 31st 
September 28th 
October 26th 

November 17th

December 15th

This event is made possible by support 
from the El Segundo Chamber of 
Commerce and local businesses on 
Main Street - Return the favor, buy local!

100 & 200 blocks on Main street, 
please enter from el segundo blvd. 
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The Cole Porter song says it all, “you’re the tops, you’re a 
Ritz Hot Toddy; you’re the tops, you’re a Brewster Body”.  
The Automobile Driving Museum has a 1932 Plymouth PB 
with a Brewster town car body.  It is a very special and unique 
town car.  It is the only body Brewster built for a Plymouth 
and it sits on a 1932 Plymouth PB chassis that was owned by 
Franklin and Eleanor Roosevelt.

Franklin owned several Plymouths.  This one was used in 
Washington D.C.  A 1931 Plymouth PA equipped with hand 
controls was kept in Warm Springs, Georgia where Franklin 
went for treatments for his Polio.  Franklin used that Plymouth 
PA for press conferences on the lawn at the Warm Springs 
Spa, driving himself up to the press without having to use 
his wheel chair in public.  They also owned a 1932 Desoto 
and a 1933 Plymouth PD. Franklin’s affinity for cars made by 
this car company goes back before Walter Chrysler was in-
volved.  During the 1910 campaign Franklin toured in a Max-
well Chalmers he called the “Red Peril”.  Walter Chrysler ac-
quired Maxwell Chalmers in 1925, renaming it after himself.  
In 1928 Chrysler created Plymouth to build a car to compete 
with Chevrolet and Ford.  The PA was soon introduced fol-
lowed in 1932 by the PB.  The PB was a great success and 

propelled Chrysler into the ranks of the “big three”.    

During the early years of the automobile industry custom 
automobile bodies were available from many independent 
coach builders.  Chevrolet cars still carry a tag on the threshold 
that announces “body by Fisher”.  Fisher was an indepen-
dent body builder that was acquired by General Motors in 
the 1920’s.  We have several examples of custom auto bodies 
in the Museum.  Brewster was one of the best body builders.  
They built bodies for imported Rolls Royce.  Brewster is the 
only American body builder to win the gold medal at the 
European Exposition.

Eleanor drove the Plymouth while in Washington until she 
gave it to James Melton for helping her in several charity 
projects.  Melton put Eleanor’s PB in his museum.  The car 
disappeared after Melton’s death but was found several 
years later by Leo Gephardt.  Gephardt reported that the 
presidential seal and Eleanor’s initials that had been on the 
rear doors had been painted over but were still faintly visible.  
Gephardt also had a box of photos of the car with Eleanor 
at the White house, a radiator cap with the presidential seal 
and several newspaper articles mentioning the car.   The car 

By Wayne Singer

Continued on page 8

You’re The Tops!
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Gourment Food Trucks
Every Wed. and Fri. 11am-2pm

Hot Rod Cruise
Saturday, February 25, 1pm-5pm

Downtown Main Street El Segundo

El Segundo Pinewood Derby
Saturday, February 25, 11am-4pm

600 Lairport

ADM Classics Only Swap Meet
Sunday, February 26,  9am-2pm

Auto, Aviation History Expo-Spring
Sunday, March 4, 9am-1pm

Hot Rod Cruise
Friday, March 30, 5pm-8pm

Pinewood Derby Regionals
Saturday, April 21, 11am-4pm

Hot Rod Cruise featuring an
Art Fitzpatrick Lecture

Friday, April 27, 5pm-8pm

Hot Rod Cruise
Friday, May 25, 5pm-8pm

El Segundo Ed! Foundation Car Show
Saturday, June 2, 10am-4pm

Concours de Ordinaire Car Show
Sunday, June 3, 9am-3pm

Father’s Day Carnival
Sunday, June 17, 10am-4pm

CALENDAR OF EVENTS

Visit our online calendar for more info: www.theADM.org

You’re The Tops!
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Invite Aflac into 
your company 
today at no cost to 
your business.  
Make Aflac a part of  your 
benefits plan and partcipating
independent agents will 
contribute to the ADM.

Contact Aflac Independent Agent  
MICHAEL VON HULSEBUS at 310.505.3887
for more information or email Michael Von Hulsebus at  
michael_hulsebus@us.aflac.com or call Executive Director JEFF WALKER 

at 310.909.0950 
you can also email Jeff at jeffw@theADM.org.

For every employee that enrolls with our low-cost polices  
your Independent Aflac representative Michael Von Hulsebus  

will  make a generous contribution to 

The Automobile Driving Museum. 

Aflac helps pay the bills 
major medical doesn’t. 
Whether your people become sick, 

injured, or disabled your employees 

will not only be thanking you but 

The Automobile Driving Museum 

will be thanking you too! 
 
CA Insurance License #0H51887
An Independent Agent Representing Aflac  
American Family Life Assurance Company of Columbus

ADM Half Page ad.indd   1 1/26/12   9:36 AM

“You’re the Tops”
Continued from page 6 

went through several other owners including the Imperial 
Palace in Las Vegas before Stanley Zimmerman bought 
the car at the Hershey Auction.  The car had been repaint-
ed and the seal is no longer visible; worse than that the box 
of photos has disappeared.  Perhaps someday our Curator 
Earl will let us scrape the paint from the door and find the 
presidential seal. 

The Roosevelts’ 1932 Plymouth PB
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AflacforNon-Profits®

SUPPORTING Causes THAT

Matter
HELPS ATTRACT AND RETAIN EMPLOYEES WHILE MAKING A DIFFERENCE

Great benefits are a top priority to employees, by offering Aflac you can make your ben-
efit packages even more attractive in order to attract and retain the best candidates.  
We’ve found employers prefer to participate in programs that benefit their local  
community while attracting and retaining quality employees at the same time.

NO COST TO YOU BUT A BIG BENEFIT TO THE AUTOMOBILE DRIVING MUSEUM

Aflac benefits are completely voluntary and there is no out-of-pocket cost to the  
company. Employees get cash benefits at low rates, to help in times of need, while the 
Automobile Driving Museum gets a generous donation from the independent agent 
representing your company and this partnership. 

POTENTIAL TAX SAVING        

Company tax savings are based on the payroll tax paid with 
pre-tax dollars and the employee savings are based on lower 
company rates. The pre-tax option is offered on a majority of 
our plans, making them even more affordable.

COMPLIMENT YOUR EXISTING BENEFIT PLAN     

There is no need to change your current policies when 
introducing Aflac. We work alongside of your current 
benefits ranging from disability to medical. We offer A-Z  
service so there is no additional HR attention necessary. 

NON-PROFITS
BY PARTICIPATING IN PARTNERSHIP 
WITH YOUR AFLAC REPRESENTATIVE  
YOU WILL BE HELPING TO SUPPORT
THE AUTOMOBILE DRIVING MUSEUM

AflacforBusiness.com

ADM Single Page AD.indd   1 1/17/12   11:09 AM
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One of the benefits of calling the ADM 
home to our show is that I often get to 
walk the collection floor at odd hours 
when no one is around. It is at those 
times that I am one with the iron – the 
Packards, the ‘39 Cadillac and my fa-
vorites, the Buicks and Pontiacs. I look 
at these cars as not only stand-alone 
pieces of history and works of art but 
also a barometer of a time when Detroit 
was king. Then over in the 600 build-
ing there’s the Pacer. A very graphic re-
minder of dark times for Detroit. Hold-
ing only a license for a Big Wheel at the 
time this car was new, I am astounded 
a car that looks like it was designed by 
Homer Simpson saw the light of day. It 
was this contrast that gave me the idea 
for our Lutzland episode.

In that film, I spent a day at Bob Lutz’ 
home talking about his new book, Car 
Guys vs Bean Counters – The Battle for 
the Soul of American Business. While 
the book is a fascinating read into the 
last 10 years at GM, what was more in-
teresting about my visit with Bob– well, 
besides racing him on Segways – was 
his insight into what really happened 
when Carter was president and the 
American auto industry looked like it 
had the financial, engineering and de-
sign acumen of Fred Flintstone.  Run-
ning things at Ford of Europe at the 
time, Bob readily admitted Detroit was 
underwater in the 70s and 80s, but 
it was not just because they couldn’t 
make a better car. They were catching 
up with monumental change. Change 
in government regulations, change 
in energy costs, change in consumer 
tastes. All at light speed. What used to 
be fashionable and even economical 
was no longer saleable in the span of 12 
months. That Motor Trend Car of the 

Year for 1977, the downsized Chevrolet 
Caprice, could not hold a candle to the 
Honda CVCC that was the same since 
1975 yet the car buying public realized 
it was what they needed five years later. 
No change necessary. In Bob’s words, 
Detroit had to keelhaul the whole sys-
tem – but do what is normally done in 
four to five product cycles in . . . wait 
for it . . . one. And friends, that impos-
sibility led us to the Cadillac Cimarron, 
Dodge Aires K and Ford Tempo.

Rather than go into the litany of why 
these specimens of not even medi-
ocrity define the term train wreck, it 
would be a shorter list to point out the 
positive of each. The Cimarron started 
with good intentions – at least in name. 
It attempted to bottle the early Ameri-
can settlers as they stake their claim in 
the Oklahoma land rush. Only issue 
is that car could not cash the checks 
it’s name wrote – GM’s tarted up J Car 
(Cavalier, J2000 & Skyhawk) couldn’t 
even make it from its Wisconsin plant 
to Green Bay High School’s produc-
tion of Oklahoma let alone the actual 
state.

Then there’s the Dodge Aires K. I 
know, hard to remember after every 
car Chrysler made in the 80s had a 
K but all you need to do to jog your 
memory is go down to the local DMV, 
ask for a driver’s manual, flip to any line 

diagram depicting a car and you’ve got 
it. While offering all the driving dynam-
ics of a milk crate, believe it or not Lee 
Iaccoca, the consummate salesman 
that he was, hawked enough of these 
sardine cans to pay back government 
loans in record time . . . wait a minute, 
a Chrysler CEO with an Italian back-
ground pays off government loans in 
record time . . . 

And the Ford Tempo. Well, at least it 
replaced the Granada.

Now follow me for a minute here . . . 
fast forward to January 2012. North 
American International Auto Show, 
Cobo Hall, Detroit, Michigan. It is here 
that Cadillac, Dodge and Ford all have 
introduced long awaited replacements 
to the illustrious nameplates of which I 
speak. The ATS, the Dart and the Fu-
sion.

To really understand each of these 
cars the reverse of our initial exercise 
is called for: It would be shorter to go 
through what is bad about each. And 
at that, they all share the same issue: 
What took so long?

The ATS which will unfairly be thought 
of as the Baby CTS is anything but a 
Cimarron replacement. Rather than 
going with Cadillac’s tired playbook in 
the small car segment of taking some-

The King Has
Returned!

By Motoman

The 2013 Cadillac ATS
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thing else and super gluing a Cadillac 
crest to it, they started with a clean 
sheet of paper. Why? Because they 
wanted to build a car people want to 
buy. It takes the Cadillac design DNA 
but tames it a bit – especially from the 
A pillar forward – and makes it more el-
egant. Hard to do on a small car. But it’s 
biggest leap forward is underneath, or 
what’s not there. It weighs only 3400 
pounds! A whopping 600 pounds less 
than the CTS and even a happy meal 
lighter than a 3 series. Out back is an 
honest to goodness multilink rear sus-
pension. And as God intended, it drives 
the proper wheels.

The Dart, well it certainly ain’t no K 
car. At this point, Chrysler has been 
earning frequent flyer miles from it’s 
trips back and forth to the grave so it’s 
CEO and his band of mainly the same 
people since the early nineties decided 
they want to rip up their Grim Reaper 
Air Elite Card and do it right for the 
first time in the compact car segment. 
So they started with one of the best – 
there’s an Alfa Romeo under there. A 
Giulietta to be exact. But it’s more than 
badge engineering – the goodness that 
is the Alfa platform was lengthened and 
widened to be more Texas sized. Then 
Ralph Gilles and his design team went 
and designed a compact car that looks 
like a Dodge you would gladly experi-
ence away from an airport rental lot. 

Add to that a host of technical doodads 
like being able to control your Alfodge 
from your iPhone. Add to that a com-
bined MPG of 41 and you see the winds 
of change blowing in Auburn Hills.

Then there’s the Fusion. Since 2006, 
this one didn’t need as much help as the 
others. Based on the highly competent 
Mazda6 platform (which Ford had the 
good sense to buy 25% of in 1979 only 
to lower it’s stake to 5% in 2010) this 
car has been a sales success because it 
is a very good car. And that is exactly 
the foundation that Ford wanted to use 
as a starting point to rip the head off of 
the midsize car world. Ford knew the 
segment was changing and watched a 
little known Korean company go from 
worst to first in the segment in the span 
of a Sonata on the basis of design.  Sim-
ply put: Ford knocked it out of the park. 
After all, it was Henry Ford that got the 
common man on wheels. Well it is his 
grandson and his team that is giving the 

common man the gift of beauty. The 
2013 Fusion takes hints from luxury 
cars but has made for an overall design 
of it’s own that will be unmistakably 
recognized in a sea of bland cars. A big 
congratulations to J Mays, Moray Cal-
lum, Freeman Thomas and the rest of 
the Ford Design Team.

Now here is the part where the story 
gets interesting. Yes, GM, Chrysler and 
Ford have finally gotten through the 
labyrinth of changes that brought them 
to the brink but something else has 
happened while they weren’t looking. 
The competition is not, well, compet-
ing. Once infallible Honda and Toyota 
are asleep at the switch. Both have in-
troduced replacements to their bread 
and butter, the Accord and Camry, 
and while they were never exciting cars 
they are now very far behind the times. 
The new Accord, shown in a lightly dis-
guised concept at Detroit, is virtually 
no different from the existing already 
bland 5-year-old design. This on the 
heels of a raft of ‘what were they think-
ing’ designs like the Civic and Cross-
tour. Toyota is a bit worse for the wear. 
They have their replaced Camry in mar-
ket and you would swear they have so 
much money that they are pulling a joke 
on the American public. They made 
their midsize car look like their 7-year-
old compact car, the Corolla. This at a 
time when Hyundai, Kia and Volkswa-
gen are eating their lunch with better 
cars and better designs. Add to that 
the very unfortunate timing of natural 
disasters in their home market and not 
dealing with bad PR of a myriad of re-

The 1982 Cadillac Cimmaron

The 1984 Ford  Tempo

Continued on page 16
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In 2012, Mattel’s Bone Shaker and Hot Rod’s Crusher will have their own exhibits at the ADM. 
Look for a rotating display of full size Hot Wheels beginning as early as April. 
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Hot Rod will have a continuously changing display of their cars throughout the year.
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JW:Hi David.Thanks for taking the 
time to let our readers get to know 
you. Tell us a little about yourself.  
Where are you from? Where did you 
go to college?
DF: I was born and raised in Holly-
wood, CA. My dad had a bunch of 
European cars and was a TV com-
mercial producer with Goodyear and 
Plymouth accounts, so we went to a 
lot of drag races and NASCAR stuff 
when I was a kid. I guess that’s how 
I got into it. I took Auto Shop in high 
school and did the Plymouth Trouble-
shooting contest*, then went to Cal 
State Los Angeles for the Automo-

tive Production Technology program. 
I took all the classes for the major, 
but none of the General Education 
classes. I didn’t graduate. All my jobs 
have been car related, from a Dodge 
parts counter to a machine shop to 
an aftermarket ignition company to 
publishing. 

  JW:  When did you join Hot Rod? 
You are a pretty young guy to be the 
Editor-In-Chief of such a prestigious 
magazine that has been around since 
the 50’s.   Who were the prior Editor-
In-Chiefs?
DF: I’ve been with the publishing com-

pany for 20 years in 2012. I started as 
a HOT ROD staff member, then was 
the editor of 4-Wheel & Off-Road, 
Car Craft, Rod & Custom, and some 
one-time mags. I went to HOT ROD 
as Editor-In-Chief 10 years ago. There 
were Editorial Directors before me, 
but I’m the first one with the Editor-
in-Chief title, as I had editors working 
under me while I was simultaneously 
Director over 12 magazines. These 
days I only do HOT ROD and HOT 
ROD Deluxe, but we have web sites, 
TV shows, iPad apps, radio shows, 
and events all under HOT ROD. The 
ADM cruise night is one of them. 

JW: What is the most rewarding part 
of your job? 
DF: When I craft an issue of the mag-
azine that sells exceptionally well, or 

“Driving  
  wrenching        and writing”

a n  i n t e r v i e w  w i t h
D av i d  F r e i b u r g e r

To highlight our relationship with 
Source Interlink Media’s HOT ROD/ 
CAR CRAFT magazines and Mattel’s 
Hot Wheels division, we will be featur-
ing interviews with key figures in both 
organizations. This issue  features  HOT 
ROD’s Editor-in-Chief David Freiburger
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when I create an event that 
ends up being a hit. Or set-
ting a new land speed record; 
I love Bonneville. 

JW: What do you enjoy more 
driving, wrenching or writ-
ing?
DF: Hard to say. I write 100 
times more than I have time to 
wrench or race these days. I’m 
a little burned out on simple 
car work and only like the me-
chanical stuff. I’d say the best is building an engine that makes big power, teaches me something, and runs 250-plus mph. 
 
JW: What was your first car after getting your driver’s license?
DF: I got it before I had my license, when I was 15. It’s the 70 Dodge Super Bee that’s currently mooching space, and probably 
leaking on the floor, at the ADM. 

JW: For our reader who currently own a stock muscle car with a V-8 and have a $1,000 to spend to increase its performance; 
what would you recommend investing in?
DF: Sadly, a grand doesn’t buy a lot any more. Nothing is a better bang for the buck than nitrous when it comes to horse-
power, but that’s probably not the type of mod that a stock muscle car owner is after. I’ll say the single biggest difference they 
can make to drivability is an overdrive trans, if they can find one that cheap. But for a straight bolt-on for less than $1000, I’ll 
go with stock front disc brakes and sway bars. 

JW: Did you play with Hot Wheels as a kid? What was and is your favorite Hot Wheel?
DF: Yup, had tons of them. My four-year-old has a hundred-plus now.  As a kid I loved the Gremlin with the huge blower 
motor. Today, I’m really heeled about the WWII flat fender Jeep with the stretched chassis, drag style. There were a few Jeeps 
drag raced in the 60s, like the Secret Weapon and the Holy Toledo. I’m a Jeep guy, so it’s cool that those cars mix both my 
interests. 

JW: Do you see any synergy between the Hot Rod / Car Craft Magazine exhibit and Cruise Nights with the addition of the 
Mattel Hot Wheels exhibit?
DF: Yeah, I want to do a story in the mag about the Hot Wheels show cars. They need 
to let me do smoky burnouts with their stuff. 

* The Plymouth Troubleshooting contest was held in the 1960’s-70’s for 
aspiring high school students to locate and correct several problems on 
identically rigged cars. It started as local, then regional and ended up on a na-
tional level with a champion team of young mechanics who would win all kinds 
of cool things and a scholarship to Motech. 
The cars each were rigged for about a dozen simple malfunctions under the 
hood which would be diagnosed and corrected by the student. Shortest time 
wins. Some things were simple, (tape around the battery post and the cable re-
connected), and others required more complex diagnosis.

David’s Super Bee  Currently at the ADM
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Big Band Music for All Occasions
or choose a Quartet

Hire Us…We will Perform at your Event
Call 310-322-8007 for more information

Enjoy Live Music with our
Remarkable 16 piece Band and Vocalists

Join the ever popular Beach Cities Swing Band Live 
at The Automobile Driving Museum 

610 Lairport Street • El Segundo, CA 90245 
Every 3rd Sunday of the month 7:00 pm to 9:30 pm

• Ballroom Dance Floor

• Refreshments Available

• Fun for All Ages

• Playing the favorites for 
your Dancing and  
Listening Pleasure

calls and one almost thinks they don’t want to compete. 
Yes, we know they are reliable but domestic cars have 
been as well for at least 10 years. Shockingly, Koreans 
stole away noted designers from Audi and GM and re-
minded the world again what Harley Earl taught back in 
the 50s, design sells cars above all else. Something even 
BMW has forgotten since 2002.

So friends, back at 610 Lairport what is old is new again. I 
could once again hold my head up high and not be afraid 
of being thrown in the loony bin by saying that domestic 
manufacturers are back to a position of prominence. This 
time, not because they were the only ones out there. No, 
they are there because they realize it’s about the prod-
uct. Building cars people want to buy. And in a funny 
yet odd turn of events, their once formidable opponents 
look like they have not learned from Detroit’s missteps of 
the past forty years. Welcome back.

The 2013 Ford Fusion

“The King Has Returned”
Continued from page 11 
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25 YEARS OF DESIGN/BUILD SUCCESS

2001 E. Mariposa Avenue, El Segundo
Specializing in kitchen, bathroom, whole 
house, additions & exterior remodeling. 

Affordable in-house financing is available.

Call for your FREE copy of Home Remodeling Misconceptions & Recommendations
310.815.4815

Remodelwithus.com

Home Design Center

Wedding Receptions! Birthdays! 
Bar and Bat Mitzvahs! Holidays!

 All sorts of parties and events have been 
held at the museum this past year making 
it our busiest year to date. Thanks to all 
the hard work of our volunteer and mu-
seum staff, we have made our museum 
a hot spot for car enthusiasts and event 
holders. We have also caught the eye 
of some major international companies 
such as Sanrio, Chevy, Source Interlink, 
and Mattel. Our 2012 event schedule is 
almost double what it was last year and 
its only January! The event team at the 
museum thanks everyone for helping us 
and being involved with creating memo-
ries. Think of the ADM in 2012 as the 
place to hold your special event.

EVENTS RECAP By Shane 
Chase

Photo by Gary LeBlanc
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Two sayings apply here: 
“Close only counts in horseshoes and hand grenades,”
and Woody Allen’s “Eighty per cent of success in life is just showing up.” I’d add “At the right time”. 

In the early 1980s Automotive Hall of Fame Quarterly wrote, “Fitz was known as the dictator of Pontiac’s visual image.” That 
may be a stretch, but there ‘s some truth in the statement. I had actually harbored an ambition since early 1958 for that role at 
General Motors, the whole corporation, not just a division. I came close to beating the odds.

After signing an unprecedented exclusive services contract at his request, five years with Buick had resulted in a close personal 
and professional relationship with Ivan Wiles, VP of GM and Buick’s General Manager. When he moved up to Exec. VP of GM 
his successor at Buick (Factory Manager and epitome of the Peter Principle) sent back an ad telling me to “take the color out 
of the chrome. Chrome is black and white.” My response was “Goodbye”. My time at Buick ended, and his at GM wasn’t far 
behind.

When I called Ivan to tell him I’d left Buick he asked me to meet him for dinner in New York the next week. He wanted to talk to 
me about something he’d been thinking about, and I’d been thinking about GM’s upcoming Golden Anniversary in 1958. Hav-
ing seen some of the material coming from GM’s own in-house Advertising/Stockholder Relations staff, I saw an opening. That 
material was notoriously unprofessional in the Advertising and PR worlds, and came under the purview of Tony DeLorenzo, VP 
of Public Relations. The problem on Ivan’s mind was GM’s dealer relations, and dealers’ relations with the public. (We know 
what people think of car salesmen!)

The results of the dinner were that he asked me to give some more thought to designing the car dealership of the future, and he 
said he’d talk to Tony. I met with them a week later in an awe-inspiring conference room on the sacrosanct 14th floor of the GM 
Building. The result was a contract to design and produce their Golden Anniversary book. I had Tony’s full support in dealing 
with his people, particularly when I reached an impasse with that department’s top man, and by having three of them travel to 
my Connecticut studio for a meeting. The book was a great success and won some awards (a first for them). I might have a foot 
in the door, as rumor had Ivan becoming the next President of GM, and I counted Wiles, Tony DeLorenzo, and Bill Mitchell in 
my corner.

“The best laid plans” and “Timing is everything.” On a routine annual check-up Ivan was diagnosed with stomach cancer. In 
1957, that meant an almost certain death sentence, with a life expectancy of a year or two. He quickly announced his retire-
ment, although the Board broke precedent by telling him he’d be President if he stayed. Fortunately he beat the cancer, and 
we remained friends for nearly thirty years, corresponding and visiting each other, from his summer home on Walloon Lake in 
Michigan to my home in Connecticut and later in California. He was one of the most important and admired figures in my life.

CLOSE CALLS

NEAR MISSES
and

by
Art Fitzpatrick
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Meanwhile, work on the 1958 Anniversary book took me to all five GM divisions and their ad agencies. My first Pontiac 
contact was with the Account Executive at their ad agency (MJ&A). He had been at Buick, as had Frank Bridge, Pontiac’s 
new General Sales Manager. Both were already friends and fans. While I was dealing with ’58 models they were in full 
campaign mode for their upcoming 1959s. Could we take on that project after finishing the GM book? You bet!

Orders came from S.E. (Bunkie) Knudsen, a hard-charging VP General Manager, to create an entirely new image for Pon-
tiac. Its 3rd grade school teacher’s image, 7th place in industry sales, and last place in the corporation, made Pontiac a 
prime candidate for extinction. 

A Sunday afternoon party at Frank Bridge’s home was my introduction to Bunkie and Florence. Luck of the draw, Florence 
and I were partners in a lawn bowling game. We won, and I was soon a family friend. 

Bunkie was a no-nonsense manager, and if you weren’t in his good graces you didn’t see him again. Very early on I clashed 
with MJ&A’s new Senior VP Creative Director. He was ex-Kudner in an inter-agency faction opposed to the group handling 
Buick. It had nothing to do with me, but I was an enemy by association. He had quickly become a poker-playing, hunting, 
and fishing buddy with Bunkie. 

I decided to pick my battles, and after delivering a few pieces of art that pleased Bunkie I decided to settle it. I brought in 
a car painting that I was sure the MJ&A director wouldn’t like. In a meeting he ended up telling me to do it over. I picked it 
up and walked out saying, “If you don’t like the way I draw cars get somebody else!” As I expected, he blew his top, went 
to MJ&A chairman Ernie Jones and said, “It’s either Fitz or me.” Ernie said, “I’ll have to talk to Bunkie.” Two days later the 
VP was gone, and I spent the next 13 years with Pontiac.

In Bunkie’s three years at Pontiac, he had promoted racing and performance. It had not budged their poor image or their 
7th place in sales. Still, he asked for performance ads. I am against them in general consumer magazines, but I came up with 
something way too good. Bunkie loved it and wanted 16 more. I said he wasn’t going to get them, but that we’d do a few a 
year. Eventually we had done six, and nobody noticed when we stopped in 1962. He continued on his career path running 
Chevy, and on up to GM Executive VP. His timetable interrupted by Ed Cole’s getting the Presidency ahead of him, frustra-

tion and impatience led to his sudden, surprising resignation. 
(He and his sister were supposedly the two largest individual 
GM stockholders!) There went my GM prospects again. The 
next big surprise came with his move to the Ford Presidency. 

At Pontiac Pete Estes had moved from Chief Engineer to VP 
General Manager. Pete was a nice man with no marketing ex-
perience, so I arranged to demonstrate what we were doing. I 
convinced Pete by showing how and why our ads were playing 
a major role in Pontiac’s continuing market penetration. 

When John DeLorean became Pontiac boss in 1965 his first 
instructions to MJ&A were that there was to be no more pho-
tography in the general readership magazines. He doubled 
our income overnight, and when he moved up to Chevrolet 
he tried to get me to follow him to Chevy. Having watched the 
musical chairs of GM career tracks, I asked if I’d first have a deal 
in writing. He said, “Don’t you trust me?” Knowing he’d soon 
move on, I said, “Of course I do, but I don’t trust Chevy’s gi-
ant bureaucracy or ad agency,” (I’m figuring I can wait until he 
becomes President.)

We had become friends while I was working on the GM book and he was Asst. Chief Engineer, and by 1965 we were very 
good friends. He brought new lady friends to my house in Connecticut, and to Manhattan for introductions to restaurants, 
etc. He was still on the fast track at GM as VP for all North America. I attended his wedding to Kelly Harmon in California, 
along with Bunkie (his best man), Bill Mitchell, and Bob Anderson, the only other friends there I can think of with any 

...he ended up telling me to do it over. I picked it up and walked out saying, 
“If you don’t like the way I draw cars get somebody else!”
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connection with the car business. I had also taken John on his first trip to 
Europe on a friend’s KLM 1st class freebies, and had planned most of their 
European honeymoon itinerary.

The really near miss was a Wednesday afternoon in September of 1969. 
Van Kaufman, my key associate, and I arrived at MJ&A with a new Pontiac 
ad, to be greeted with the newsflash that Knudsen had just been fired from 
the presidency of Ford. It was difficult to not show any emotions other than 
surprise, as we were scheduled to appear at Ford the next morning to sign 
an unprecedented 4-year contract. 

That had begun with a surprise Sunday night call from an old friend, Gene 
Bordinat, Ford VP of Design, advising me to call Bunkie. Result, a dinner 
at home with Bunkie’s family, and two secretive meetings at Ford. Our first 
assignment would be to raise both Lincoln’s and Mercury’s images. For 
us, it meant a free hand, at least double our income, continuing to work 
at home in Connecticut, and dealing with Ford’s top management – the 
dream come true.

Timing is everything. Just showing up isn’t enough. If Henry Ford II had 
waited 36 hours to fire Bunkie we’d have had burned bridges behind us 
and Lee Iacocca ahead! Fortunately, we managed 6 more years with GM 
(Pontiac, GM Canada, and GM Europe). 

John’s surprise resignation from GM in 1973 ended all prospects of my GM 
“dictatorship”. After 13 years on Pontiac and 3 years working on GM/Europe’s Opel with Bob Lutz, yet another case of 
losing a friend in high places when he moved to BMW.
I had already prepared my next move. At 54, fully invested in a whole new, profitable, and award-winning career in real estate 
development, I moved to California.

Look for more memories from Art in a future issue!

“I cannot overestimate your contribution to 
Buick’s success. We couldn’t have done it with-

out you.”
 Ivan L. Wiles VP, General Manager, Buick – Exec. 

VP, GM

 “Your efforts played a great part in bringing us 
to third place in the industry. Without them our 
job of moving Pontiac up the ladder would have 

been impossible.”
S. E. (Bunkie) Knudsen VP, General Manager, 

Pontiac – Exec. VP, GM – President, Ford

“I wish some of your talent could be spread 
around our corporation. This time I don’t have 

enough words in my vocabulary to tell you how I 
and my entire staff feel about the artwork.”

 William L. Mitchell VP Styling, GM

“You’ve always been a hero to me and continue 
to be so … as sharp and insightful as ever.” 

Robert A. Lutz Vice-chairman, GM

KIND WORDS ABOUT ART:
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sunday, march 4th 2012 

9 am - 1 pm
free admission for buyers 

$5 suggested donation to tour the museum 

food and drinks will be available  for purchase 

610 Lairport Street, El Segundo, California 90245    

phone 310 909 0950           www.theADM.org 

 The Automobile Driving Museum presents SponSored by

VENDOR INFORMATION

Registration deadline is  

Friday, February 24th 2012

20’ x 10’ outdoor spaces – $40 

10’ x 10’ indoor spaces – $40  

(limited quantity)

Literature, collectibles &  

art only. No cars or car parts.

Vendor set up at  7 a.m. 

For more info call Jodee  

at 310. 658 5564  or email at 

jodeeh@theADM.org 

Application on reverse

•
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ADM’s WISH LIST
CADILLAC 1954-55 Coupe DeVille, Model 62

CHEVROLET 1949-52 Fleetline 2 door Sedan

CHEVROLET 1956 2 Door (parts car for our 
Nomad restoration)

CORVETTE 1962 Coupe

CHRYSLER 1955-56 Imperial

CROSLEY 1947-52 Wagon or Convertible

HUDSON 1948-54 Sedan

KAISER 1952-54 Henry J. Corsair

KAISER 1954 Darrin

LASALLE 1939 Convertible, Rumbleseat

MERCURY 1950-51 Coupe, 2 door

Happy New Year!
 
It would require time-lapse photography to see our 
Library grow - but grow it does.  Last year at Christ-
mas time we had a total book count of 1,500 books.  
This year it is 2,500 books!
 
And a popular illusion is that the Library is a “one-
man band”.  Actually, nothing could be further from 
the truth.  Dozens of generous people have given 
many large donations of books and magazines for 
the Library.  It is gratifying to know that people feel 
comfortable in donating because they know their 
books and magazines will be well cared for.
 
So “thank you” to everyone who has helped us grow 
over the last year.  Your contributions are greatly ap-
preciated.
 
Gary Fisk, 
Archivist
Automobile Driving Museum

From the Library:



For your VIP introductory membership,
please contact us at 310-643-6878.

spectrumclubs.com/southbay



ART FITZPATRICK
1956 BUICK ROADMASTER

610 Lairport Street
El Segundo, CA 90245

www.theADM.org


